Translation & tourism
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EXPERIENCE

Websites, brochures...

Hotel descriptions (Expedia)
Luxury hotel literature

Ski resort promotional content
Menus for Air France
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CHALLENGES IN THE SECTOR OF TOURISM

Multiplicity of actors, most of them with
tiny needs

Translation not taken seriously enough
In general

SEO constraints

Use of non-professional resources or
raw MT




A RECENT EXAMPLE...
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A CLIENT THAT TAKES IT SERIOUSLY

AIRFRANCE /¥

New motto: "France is in the air"

New campaign of ads

Positioning:

Sophistication - Imagination — Dream — Lightness
Translating and printing menus: a differentiating factor!
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AIRFRANCE ¥

! Des menus imegimesipamcesichief:
senvisiavec elegance;

https://www.dailymotion.com/video/x40nmmf
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https://www.dailymotion.com/video/x40nmmf

AIRFRANCE ¥

Over 50 million passengers in 2018.
Air France is probably the top food
caterer in terms of number

of “French” gastronomy meals.

e 29 languages
 Menus tailored to each flight
e Source language: French

e Short turn-around time
(part of a supply chain)
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SOPHISTICATION

BUSINESS .,
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RELATED CONTENT
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CHALLENGES

Target audience very demanding
The chefs’ poetry of words
The chefs’ creations

Ingredients and recipes that do not exist in other
languages/cultures

Polysemic terms
Regional terms
Ambiguous wording
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SOLUTIONS

Creation of a specific translation model
Adapted workflow and processes to meet

high expectations \I

Special customer care -
N\ S1ION

INTERNNTION\LE

European
Commission




Mockrat dékujeme!
Z0G EUXOPIOTOUME TTOAU!

MUltO Ob”gadol Go raibh maith agaibh!

Vielen Dank! Ealepsa -
Nuosirdziai dekojame! J v
BAar(J)AapH' :Thank you = UHattehlkdank,

Merci beaucoup ! 138 g Nirringrazzjawk hafna!
Dakujeme vam vel'mi pekne! "" LlelS a_ldleS . 5 |MUChOS grOC|OS|
= = Hvala I|Jepa

S < Dziekujemy za uwage!
E Mange tak!

ulgu mesc!
Készénjﬂk szépen!

razie mille!

Tack sa
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